
Introduction

At AstraFit we work a lot with human body measurements. In our research, we’ve tried 
almost every possible way to measure a human body (3D scanners, image recognition, etc.) 
and we continue to monitor available measurement technologies. 

In looking for an easy and convenient way to measure a human body, we understood that 
nothing beats using a tape measure (or anything that can be used as one, like a builder's 
ruler or a wheel).

User measurement 
behavior case study

 How do we measure ourselves?
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It is true that they have been around for a while, but they do the job so well, it's hard to think of 
something that could do it better at the same cost. Why are tape measures such a good 
solution for measuring the human body and/or clothes? 

There are a few key points to keep in mind when you are comparing tape measures to other 
tools:

Tape measures are outdated, right?

Most users input five body measurements (chest, waist, hips, arms, height). 

Body measurement behavior statistics
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Here are the statistics of how users use the fitting room for the first time: 

AstraFit

Users who already knew their measurements or guessed at them said they would measure 
themselves for the first time or again before they make a purchase. 

The percentage of a shop's customers who input their measurements and use the fitting room 
when they are buying depends very much on two factors: (i) Virtual fitting room availability and 
(ii) How long the shop has been using the fitting room, as there is a learning curve.

Here are three very different statistics: 
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respective owners. 

Thank you for your 
attention

The AstraFit team

Tape measures are currently an undervalued tool – they are hard to beat when it comes to 
cost efficiency, accuracy, and accessibility. Tape measures do not implicate privacy concerns 
and can double as great merchandising tools. 

Here is an example by NET-A-PORTER.

Final note 


